Travel Insuranceo At Altus we have carried out research on leading Direct

Travel Insurance providers and the digital experience that

The Digital consumers should expect today.

We’ve also uncovered where Insurtechs and Fintechs are

E ° disrupting now and looked ahead to how we could be
Xp erlence experiencing Digital Travel Insurance in the future.

Overview of the current digital experience for customers of the 12 leading Direct Travel Insurers!
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Where Insurtechs are disrupting
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