
General Insurance: The 2015 Digital Experience
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UK Household Internet Useage – The Story So Far

% of Leading General Insurers Currently Offering Online Services2

5 Key Challenges to Becoming a Digitally Enabled Business 

1 ONS Internet Access Survey 2014.   
2 Altus Consulting 2015 research across 13 leading General Insurers. 

For a full breakdown of the 2015 General Insurance digital market  
research please contact Altus Consulting for your free copy. 
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Mobile ‘on the go’ Useage and FS Product Purchase by Age1

Accessed Internet on the go (mobile, tablet, pda) Financial products purchased via the internet

18-24 25-34 35-44 45-54 55-64 65+

96% 23%57%74%86%90%

18-24 25-34 35-44 45-54 55-64 65+

13% 9%21%28%29%28%




