General Insurance: The 2015 Digital Experience

Google formed Ocado launches Facebook founded Twitter launches App store launches Instagram launches iPhone 6 released
with 552 apps

Amazon UK launches PS2 released Google IPO’s Nintendo release Wii Apple releases iPad Uber valued @$40bn

% of UK households with internet access
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% of UK adults who have purchased goods or services online

% of UK adults who regularly access the internet from their mobile

Mobile ‘on the go’ Useage and FS Product Purchase by Age*

Accessed Internet on the go (mobile, tablet, pda) Financial products purchased via the internet

18-24 25-34 35-44 45-54 55-64 18-24 25-34 35-44 45-54 55-64

% of Leading General Insurers Currently Offering Online Services?
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5 Key Challenges to Becoming a Digitally Enabled Business
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