
General Insurance: The Digital Experience

Beyond quote and buy, digital capabilities are lacking2 Right digital capabilities, wrong focus?

Challenges for incumbent insurers Innovation & disruption 
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The General Insurance sector lags behind1 

It’s not for the want of trying – Online initiatives launched in the last 17 years 
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1 Office of National Statistics (ONS).  2 Altus Consulting research 2017, covering digital  
services for home and motor insurance products.  3 £ UK gross writen premium (GWP).

It costs five times more to attract a new customer, than to 
keep an existing one. Yet the online digital experience for 

the customer, beyond quote and buy, remains poor.
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There are 30bn3 reasons for InsurTech companies  
to disrupt the UK insurance market. 

What will it take to truly wake-up the insurance market?
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