General Insurance: The Digital Experience

The General Insurance sector lags behind:
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It’s not for the want of trying — Online initiatives launched in the last 17 years

2000 2001 2005 2006 2007 2011 2016 2017
Admiral launches Confused.com BeatThatQuote CompareTheMarket AXA aquires Aviva launches Admiral announce Cuvva and Trov
Elephant online founded launches and GoCompare Swiftcover QuoteMeHappy Facebook initiative launch on-demand
brand Wikipedia launches Online brand founded Google buys Google discontinue mlcn;fm?urance
Broadband arrives Swiftcover is Twitter launches and BeatThatQuote insurance ofterings
in the UK launched Facebook is open to comparison site
the public

Beyond quote and buy, digital capabilities are lacking? Right digital capabilities, wrong focus?

% of leading 18 insurers (covering 31 brands) offering services digitally It costs five times more to attract a new customer, than to
keep an existing one. Yet the online digital experience for

the customer, beyond quote and buy, remains poor.
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Challenges for incumbent insurers

Innovation & disruption

There are 30bn? reasons for InsurTech companies

Culture to disrupt the UK insurance market.
e ‘V What will it take to truly wake-up the insurance market?
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