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Helping consumers help themselves
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 Supporting self directed consumers

 Financial education

 Behavioural finance

 Gamification

 Demystifying complex products 

 Pensions Freedom Index – what success could look like

 Simplified/online advice



Financial Education 
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“Attempts to bridge this [knowledge] gap have 
proven unsuccessful, with financial education 
courses improving scores on financial literacy 
tests by as little as 2%. 

Worse, the courses have had the effect of 
promoting in participants an over-confidence 
concerning their understanding of finance. 

The consumer advocates assembling this 
data conclude that financial education is a 
waste of time……”.
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Behavioural Finance and Gamification in action: Pension Freedom Planner
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eValue Pensions Freedom Planner: Explore
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eValue Pensions Freedom Planner: Explore
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eValue Pensions Freedom Planner: Plan



Demystifying complex products: stochastic modelling
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Demystifying complex products: stochastic modelling
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Demystifying complex products: stochastic modelling
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Pension Freedom Index – what success could look like



Employees can be helped to make better decisions
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Standard Life said 
about 10,000 
customers had 
used the new 
pension flexibilities, 
with about 80 per 
cent of those fully 
cashing in.

Hargreaves 
Lansdown recently 
announced that 
annuity sales had 
dropped to 10%  

Where there is an 
income guarantee 
available with 
drawdown, 40% are 
selecting it



Simplified Advice



Simplified/online advice
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 Retail Distribution Review requires explicit fees to be paid by clients

 Advice too expensive for mass market / fee aversion

 New pension freedoms create massive potential increase in demand

 Simplified advice fills the “advice gap”

Over 300,000 

retirees each 

year with DC 

pensions

Capacity and 

economic 

constraints on 

advice

“Advice that is limited to one 

or more of a customer’s 

specific needs and does not 

involve analysis of the 

customer’s circumstances that 

are not directly relevant to 

those needs”



Advantage of online Simplified Advice
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 Cheap and efficient addressing the “advice gap”

 Consistent – no compliance risk introduced by human advisers

 Reduced training costs – no adviser training required 

 Ongoing monitoring of recommendations can be facilitated by system alerts e.g. 

 Changes in distribution of recommendations

 Extreme recommendations

 Inconsistencies between fact find and recommendations

 Comprehensive audit trail

 Complete management control 

 Well designed system should reduce compliance risks  Simplified advice has same suitability standard as full advice 

 All the usual steps of the advice process need to be covered

 Treating Customer Fairly - Consumers are provided with products that perform 
as firms have led them to expect (Outcome 5)
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Introduction to Simplified Advice



Thank you


